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The Downtown Alliance, presents Downtown the Magazine. Downtown
the Magazine tells the story of the people, businesses and events
contributing to a dynamic urban center.
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Downtown the Magazine is an important tool in reaching your
customers through cost-effective advertising, targeted to thousands
of downtown employees, locals across the Wasatch, visitors and
conventioneers. In addition, Downtown the Magazine is also delivered
to local residents that frequent downtown for their dining, shopping and
entertainment needs. This guide is designed to attract the attention and
interests of those who like to engage in Utah’s capital city.
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Downtown the Magazine will feature profiles on the people who live,
work and play in Downtown SLC.
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“It was to a point where some of our
employees even had knives pulled on them,”
said Matthew Melville, who serves as the
homeless services director for Catholic
Community Services. “It can be a depressing
place down here; people will reach for
whatever they can get to cut the pain. The
dealers were always here to prey upon our
clients and those who were down on their
luck.”

PERSONALITIES

The services that Melville and his team
provide are key for individuals who want
to take the first step towards leaving
homelessness. With a drive-thru drug trade
and violence at their actual doorstep, most
individuals and employees were hesitant to
enter the neighborhood. “We had families
down here that wouldn’t even dare walk
across the street to go to the Road Home.
People would say, ‘Hey, do you work here?
Can you walk me over?’... because it was just
that bad.”

“Young Professionals”, Community, Connection &
Coordination
“Downtown Ambassadors”, Helping get people downtown
“Revitalizing Rio Grande”, Getting help for those on the

Nearly a year into Operation Rio Grande, we check in with
the neighborhood.

Y

ou have two options: either
you can go to jail, or we can
check you into a treatment
facility.

Law enforcement officers found
themselves laying out these options to

streets

hundreds of individuals in the Rio Grande
Neighborhood last August after crime,
violence and general lawlessness hit a
tipping point. Open air drug dealing,
criminal mischief, violence against homeless
individuals and other nefarious activities
were all too common sights for anyone
who happened to be in the area. Largely
stemming from a combination of mental
health problems, an affordable housing
shortage and a nationwide opioid crisis, the
state of 500 West was comparable to the
fictional setting of Baltimore’s Hamsterdam
in HBO’s crime series “The Wire”.
To add fuel to the fire, jail beds were sparse
and arrests were reserved only for the
most violent offenders. Law enforcement’s
hands were cuffed as members of a drug
cartel continued to prey upon a vulnerable
population. The boiling point came in the
summer of 2017 as a string of homicides
and shootings rocked the Rio Grande
neighborhood. Leaders from the state,
city and county teamed up with local
service providers and the police to come
up with a plan to remedy the unsustainable
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which was always readily available.
A father of two children, Wendell was a
graduate of the Odyssey House, where he
had already worked on his addiction. After a
string of bad luck, Wendell fell into to using
once again. “I had sold everything. I lost
our house, our car and before I was about
to become completely homeless, I found a
place for my kids to live. Starting that night
and over the course of the next two years, I
indulged heavily in my criminal behaviors. I
was shoplifting and robbing so that I could
use.”

situation on 500 West. What transpired
was an unprecedented three-step, multiagency effort that would help transform the
neighborhood.
Nearly 10 months into Operation Rio
Grande, we caught up with four individuals
who have been directly affected and involved
in the operation to understand the changes
that have happened in the neighborhood.
Wendell Ribera - Odyssey House

Going in and out of jail was just part of
the routine for many including Wendell,
but the threat of arrest didn’t stop them
from scoring drugs on a daily basis. “I was
probably on my 20th arrest down there; and
I knew if I wanted to ever have a chance at
being a father again, I had to get sober.” After
encouragement from his Odyssey House
peers and one final arrest in which Wendell
was offered treatment or serious jail time,
he chose to return to the Odyssey House.
“I knew if I didn’t take it (the treatment), I
could die out there and never see my kids
again.”

Also known as “the block” by its residents,
the Rio Grande neighborhood served
as a haven for those suffering from drug
addictions as well as those who were simply
down on their luck. Among those suffering
from addiction was Wendell Ribera.
“During my time on the block, we did
what we wanted, when we wanted, how we
wanted to. Nobody could say or do anything,
not even the cops.” Wendell had been living
in the neighborhood for two years before
Operation Rio Grande started. Like many of
its residents, Wendell was addicted to heroin,
downtown the magazine

While he chose treatment as his way out,
Wendell says he wasn’t too sure about
27
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Operation Rio Grande when it started. “I
hated it and I was outraged, but I think that
came from me being resistant to the help
I needed.” In the months that Wendell has
become clean, his perspective has changed.
“I know there’s a lot of good people down
there suffering and I hope they get the help
they need, so I’m all for it. I know the people
behind the curtains are rooting for us.”
Now, well over 100 days sober and working
as an Onboarding Coordinator for the
Odyssey House, Wendell looks to keep
moving forward. He hopes to eventually
return to school, continue his work and see
his kids.
Matthew Melville - Catholic
Community Services
Situated in the heart of the Rio Grande
neighborhood, the Weigand Center and St.
Vincent de Paul Dining Hall serve about 450
people experiencing homelessness every day.
Providing shelter from the elements, holding
job training and dishing out lunch and dinner
are just a few of the services they offer to
help individuals get back on their feet. When
problems were at their worst, employees and
people seeking services often feared for their
safety.

But, that was then, and this is now. Thanks
to a “safe space” road closure created by the
operation, visitors of the Road Home and
Weigand Center are using the shelters at a
higher rate. “We’re averaging about 100 extra
people a day that we wouldn’t have seen
before the operation.” Melville credits this
to the Operation Rio Grande efforts. “What
we have now is a culture of compliance.
The neighborhood has been completely
transformed. I’m not offered drugs anymore,
and violence has been cut down a lot.”
While there have been visible and
quantifiable improvements in the
neighborhood, there is still plenty of work
and healing that remains. “We need more
funding for treatment beds, and we need to
continue the dignity of work phase. We’ve
been hyper focused on jobs and housing
down here.” Phase three of Operation Rio
Grande focuses on exactly that. The Dignity
of Work phase prepares individuals for the
workplace through workshops, education
and ultimately job placement. In addition to
continuing the efforts that have taken place
already, Melville stressed the importance of
public support by underscoring that this is
a community-wide issue, not downtown’s
alone. “There are many different ways
the community can give. You can give
time, money or simply by going to your
community council meetings and staying
informed.”
spring / summer 2018
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STORY BY TYLER BLOOMQUIST
PHOTOS BY 3 IRONS

PLACES
“3 Irons”, Street art project downtown

T

he art tingle. That spark you feel
after taking part in one of Salt
Lake City’s many local creative
outlets: the resonance of music
washing over you, goosebumps
from a live performance, the adrenaline from
creating something with your own hands. Its
most common side effect: questioning why
you don’t do it more often.

“Outdoor Dining”, Three foodies tell us about spots to eat
at downtown
“Pioneer Park”, Paving the way to a premier urban green

DEADLINES

Cover.indd

The Nature of Wisdom
“The Nature of Wisdom” incorporates binaries and allegories to explore the
paradoxical quality of man’s relationship with his natural world and nature’s
relationship with itself.

space

A tiny owl sits huge upon the wall, in real life one of the smallest owls
in the states, now he is larger than any owl. His importance and thus the
importance of nature is literally enlarged. The branch the owl is perched
upon is shattering and blowing across the wall, symbolic of the delicate
state of our environment and the changing nature of all things. In direct
reference to the city in which the work is painted, the branch is made of
abstract shapes inspired by the salt crystals of the Bonneville Salt Flats. This
is also a reference to how we historically have interacted with our world and
how the harvesting of resources can affect the creatures around us.

Space Reservation

The importance of nature is undeniable. “The Nature of Wisdom” aims to
inspire us to consider the gathering of our wisdom in relationship to how
we live in harmony with the world around us.
–Yvette Vexta

When friends Joy Haynes and Steven
Labrum were lamenting there wasn’t
enough creativity in their lives, they knew
drastic measures needed to be taken to hold
each other accountable to stay inspired.
Committed to keeping proverbial creative
“irons” in the fire, the duo decided to create
and execute three projects that would enable
them to produce, promote, and discover art
and culture in Salt Lake City. The “3 Irons”
projects was born. But, with that art tingle
still running strong, they decided to up the
ante on their endeavor and, on April 1, 2017,
took on the challenge of completing 50
projects in a single year.
Living and working downtown, Joy and
Steven say, “Downtown SLC has unique
value for us.” With the 3 Irons headquarters
nestled inside Impact Hub, the duo find
inspiration amidst the density of creativity.
Taking advantage of the abundance of
businesses, arts, restaurants and bars, visitors,
and ideas, they see that, “it takes a mix of
diverse people congregating in a focused
space for experimentation and bold ideas to
blossom.”
Building off this collaborative energy, 3
Irons focuses on art and culture in Salt
Lake City. This past year they took on
the commitment to complete 50 creative
projects within the course of a year and
spring / summer 2018

promoted their “50 Irons” project primarily
through social media. These projects
included collaborations with a wide variety
of artists and institutions including the Utah
Symphony and UMOCA.
Dustin Haggett, Co-founder of Impact Hub,
asked 3 Irons if they would be willing to take
on a mural project as one of their projects.
With no experience in mural production,
this was exactly the type of challenge the duo
wanted to tackle. Deciding who could paint
the large-scale mural was step one.
The duo started with a simple three-step
strategy to find the right artist:
1. Does the artist have big wall experience?
2. Do we like their past work?
3. Budget and availability.
“We started by getting a book of mural art
in Melbourne, one of the street art capitals
of the world. We both went through the
book of about 300 different pieces, and each
chose examples we loved. We had three that
crossed-over,” they explain. “We looked the
artists up online and saw they seemed to
meet our criteria. We reached out to each
artist to see what it might take to pull off our
‘little’ project. And, voila, Vexta!”
A self-taught street artist/stencil artist
from Sydney, Australia, Vexta’s bold
and extravagant artworks have invaded
exhibitions and visual landscapes across the
world. Describing herself as a nomad of our
modern times, her work explores science,
cosmology, mythology, life/death and the
feminine, through juxtaposing animal and
human forms amid her symbolic, geometric
shards.
Next, pitch to the owner of the building:
Andy Renfro. “Without his blessing, there

was no way this was going to happen. In
this case, we really lucked out,” Joy and
Steven say. “Andy is someone who loves art,
architecture and renovating old buildings.
We pitched him on the idea of trying to get
a mural done and shared some of Vexta’s
past work with him. It was not a hard sell to
convince him of the value and opportunity to
have this gigantic piece of art in the middle of
downtown, and at such a highly visible place.
He was open-minded and willing to help.”
With an artist, a wall and a supportive
owner, it was time to get to work. 3 Irons
invited Vexta to visit Salt Lake—to “take a
look around, see the street art in town and
to take into consideration what she thought
about the technical, logistical, and physical
hurdles.” She was introduced to Dana
Hernandez, public art program manager
for the Salt Lake City Arts Council and Lia
Summers, senior advisor for art & culture
to Mayor Jackie Biskupski. The two gave
her a tour of street art in Salt Lake, taking
in examples of both new and historic mural
work downtown. Feeling confident, Vexta
returned home to Brooklyn to begin her
creative process, and 3 Irons got to work on
logistics. With a fresh black canvas and full
artistic license, the artist returned in early
September 2017, and in 10 days—with
two different booms along with mechanical
failures, scorching heat, and rain—The
Nature of Wisdom was completed.
“We cannot fail to mention that we had to
fundraise to get this project done. We were
very fortunate to receive financial support
from Andy Renfro, Rheda Fouad & Amy
Leininger, Richter7, and the Eva Carlston
Academy,” Joy and Steven emphasize. “These
private individuals and companies stepped
up to support art for the public to enjoy.”
downtown the magazine
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Art Deadline
AUGUST 20

EXPERIENCES
DOWNTOWN
REDEFINED.
DOWNTOWN
LIVING,LIVING,
REDEFINED.

“Downtown Living”, Rooftop and Penthouse views
downtownslc.org

the MAGAZINE

MOUNTAIN
FROM ROOFTOPS
MOUNTAIN
VIEWS VIEWS
FROM ROOFTOPS
AND AND
WINDOWS,
WITH
THEOF
BEST
THE CITY
WINDOWS,
WITH THE
BEST
THEOF
CITY
RIGHT
OUTFRONT
YOUR FRONT
RIGHT OUT
YOUR
DOOR. DOOR.

“Downtown Dance Groups”, Four dance groups and their
story

4TH WEST APARTMENTS, 255 NORTH 400 WEST

“Staycation”, Girls night, couples retreat, or family escape
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TWO-PAGE SPREAD

16.75”W x 10.875”H — trim size
17.0”W x 11.125”H — with bleed
0.25” — live margins

1/12
Listing

1/6 H

1/3 V

1/3 SQ

1/2 H

1/2 HORIZONTAL

1/3 SQUARE

1/6 HORIZONTAL

1/3 VERTICAL

7.75”W x 4.875”H

FULL PAGE

8.375”W x 10.875”H
— trim size
8.625”W x 11.125”H
— with bleed
0.25” — live margins

4.625”W x 2.3125”H

1/12 SQUARE

4.625”W x 4.625”H
2.25”W x 10”H

2.25”W x 2.3125”H
Featured Listing ONLY

Deadlines
Space Reservation
Camera-Ready Art
Published

Advertising Rates - Member

August 15, 2018
August 20, 2018

September 2018

Ad Guidelines
1. All images must be in CMYK
mode 300 dpi (High Res.).

Ad Size

Rate

2 Pages (double truck)

$6,600

Back Cover

$5,500

Inside Front Cover

$4,950

Inside Back Cover

$4,950

Full Page

$4,100

1/2 Page

$2,450

4. Because of copyright issues, we will not
scan pre-printed advertising photos or
other material for use in any ad.

1/3 Page

$1,750

5. All placed images must be embedded and
must not be compressed, ie, LZW or JPG.

1/6 Page

$850

6. All colors in document must be in CMYK
mode (no spot or RGB colors).

Featured Listing (1/12 page)

$400

7. All fonts (both screen and printer fonts) must
be included or converted to paths (outlined).

Buy ads in three issues, get the fourth free
Note: First payment due September 4, 2018
*Member is defined as businesses within the Central Business District (CBD).
Additional costs will apply to organizations and individuals located outside of
the Central Business District.

For more information contact:
Derek Deitsch

derek@downtownslc.org or 801-328-5080

2. Web images are not usable for Downtown
SLC magazine. The only acceptable method
of getting images from a Website is if the
Website has a separate area for downloading
high resolution images. A signed release of
copyright must accompany use for such photos.
3. Advertiser is responsible for all copyright usage
and releases Utah Media Group and Downtown
SLC magazine of any responsibility for copyright
for items/photos provided for publication.

Ad Submission
1. Email press ready PDF (with “bleeds” if required)
to: derek@downtownslc.org
2. If the file is too large please call your rep for
additional instructions.

Acceptable Formats

Adobe InDesign, Adobe Photoshop, Adobe
Illustrator, Print-ready PDF files (preferred)

